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*********************************************** 
BioCentury TV Today, See new program Webcast Starting Sunday, Dec. 9, 2012 
www.biocenturytv.com, Available anytime starting at 9:00 a.m. EDT 
 
Topic: “Pro Innovation: A Matter of Incentives” 
Speakers: Dr. Paula Stephan, Professor of Economics at Georgia State University and 
Mitchell Horowitz of Battelle’s Technology Partnership Practice 
Date: Original broadcast Sunday, Starts Dec. 9, 2012 

Watch the Broadcast 
8:30 - 9:00 a.m. EDT 

WUSA Channel 9  
in Washington, D.C. 

Watch on the Web Any Time 
www.biocenturytv.com 
Continuously available  
starting at 9:00 a.m. 

New weekly shows go online at 9:00 a.m. EST on Sundays. Prior shows available 24/7 in 
the online Program Archive. 
 
Topic Description 
Academic scientists might not like to admit it, but science and money are joined at the hip. 
Witness the fiscal cliff. If the U.S. falls over, budget sequestration would slash $2.5 billion 
from NIH, which could eliminate 25% of the agency’s grants next year. 
But the links between science, money and progress go beyond politics.Indeed, Dr. Paula 
Stephan, Professor of Economics at Georgia State University, argues that perverse 
incentives are sucking productivity out of American research. 
In her book How Economics Shapes Science, Dr. Stephan warns the U.S. system is 
rewarding universities for producing too many Ph.D.s and promoting “safe” science over 
breakthrough research. 
But in a report commissioned by PhRMA, Battelle says nations around the world have 
studied how the U.S. turned biomedical research into an engine for economic growth. 
Now they’re adding new chapters to the American innovation playbook, according to Mitchell 
Horowitz of Battelle’s Technology Partnership Practice. On the newest edition of BioCentury 
This Week television, both authors dissect the interplay between science, economics and 
policy. 
*************************************** 
 
CACO, Monday Afternoon, Dec. 10, 2012 
 
Topic: Population PK/PD Modeling 
Speakers: Joga Gobburu (U.Maryland), Rose Feng (U. Michigan), Mike Eldon (Nektar), Jin 
Jin (Genentech) 
Date and Time: Monday, Dec. 10, 2012, 12:45 – 5:30 pm 
Location: SF Bay Area: Foster City Crowne Plaza 
Registration open at http://www.caco-pbs.org/aspx/login01.aspx 
 
Topic Description 
In today’s drug discovery and development community, with the goals of doing more with 
less, doing prospectively not retrospectively, teasing out critical factors from complicated 
data sets that cause a clinical trial fail or succeed, Pharmacokinetic and pharmacodynamic 
(PK/PD) modeling & simulation has become ever more necessary and instrumental 
throughout various phase of drug discovery, development, and regulatory submissions. 
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Utility, timing, applications of PK/PD modeling/simulation in various scenarios have been 
one of the hot topics among drug discovery and development community. 
This workshop is intended to provide expert and authority perspectives on some of the 
elements related to the utility of PK/PD modeling & simulation in drug discovery & 
development. Particularly, we will cover the following areas:  

· Overview of population PK/PD modeling/simulation: theories and applications in past, present, 
and future in drug development & regulatory submissions 

· The nuts and bolts of population PK modeling 
· Case studies: Application of population PK/PD modeling/simulation to optimize the clinical 

study design 
 
**************************************************** 
Palo Alto AWIS Chapter Meeting, Monday Evening, Dec. 10, 2012 
 
Topic: “Managing Mood, Maximizing Opportunities: An introduction to the power and 
possibilities of mood”  
Speaker: Mary Ann Ireland, The Stratam Group 
Date and Time: Monday, Dec. 10, 2012, 7-9 pm 
Location: Xerox PARC Auditorium, 3333 Coyote Hill Rd, Palo Alto, CA 
Cost: $5 Students/Members, $10 Others 
RSVP at 
https://docs.google.com/spreadsheet/viewform?formkey=dDc3UExzUmxEQnhTbWRUMFJiSn
JBd0E6MQ 
 
Topic Description 
What are moods? And how do they influence my work/life? 
Moods can be pervasive and subtle, yet significantly impact our identity and how we interact 
with others - from 1:1 conversations and team coordination, to shaping a company's 
culture. Often we are not aware of our mood and how we are perceived by others. 
After this presentation, you will be able to: 
 Distinguish between moods and emotions 
 Observe your own mood and how it impacts your work 
 Take steps to cultivate a more constructive mood 
 
Speaker Bio 
Mary Ann ireland, MA, MSC, is a coach, trainer and facilitator working primarily with 
individuals and teams. She is a co-founded of the Stratam Group, a consulting firm that 
uses Commitment-based Management (CbM) methodology to improve the communication 
and coordination efforts in Life Science and Technology companies. Mary Ann holds a degree 
in organic chemistry from Brown University and a M.A. in Organizational Psychology with 
coaching certification from JFK University. She is a master somatic coach (MSC) through the 
Strozzi Institute, and is certified in management and leadership practices through the 
Institute of Generative Leadership. Mary Ann founded the Biotech Organizational Learning 
and Development (BOLD) group, and leads the Core Team of this 90+ member best practice 
organization. 

************************************************************************** 

Bio2Device Group, Tuesday Evening, Dec. 11, 2012 

Topic: “Current Concepts in Treatment of the Diabetic Foot Ulcers and Other Chronic 
Wounds” 
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Speaker: Alex Reyzelman, MD, Private Practice 
Date and Time: Tuesday, Dec. 11, 2012 – 6:00 – 9:00 pm  
Location: Wilson Sonsini Goodrich & Rosati, 650 Page Mill Road, Palo Alto CA  
Cost:  
$6 - Students/In-transition - Members only  
$11 - Early-bird Registration - Members only  
$20 - Late Registration and Non-Members  
$25 - Walk-ins 
 
Topic Description 
Diabetes foot ulcers are a major and serious issue in our aging community. Diabetic ulcers 
are the most common foot injuries leading to lower extremity amputation. The risk of lower 
extremity amputation is 15 to 46 times higher in diabetics. 
Diabetic ulcers and other chronic wounds are characterized by prolonged inflammation, 
bacterial bioburden and ischemia. These factors represent the barriers to wound healing 
that need to be addressed in order to achieve wound closure. 
The armamentarium of advanced therapies for the treatment of acute and chronic wounds 
continues to grow. From medical devices like orthotics and casts or devices that apply 
negative pressure to prescription drugs to surgical therapies to bioengeineered skin 
substitutes to natural solutions. Dr. Reyzelman will about how diabetic ulcers affect patients 
and provide an overview of the therapies currently being deployed and the possibilities 
being developed.  
 
Speaker Bio 

Dr. Alexander M. Reyzelman, D.P.M., F.A.C.F.A.S. is the Co-Director of the UCSF Center for 
Limb Preservation, which specializes in treating lower extremity wounds in patients at high 
risk of amputation, particularly those with diabetes and peripheral arterial disease. 

Dr. Reyzelman has been in private practice since 1998, and extensively involved in clinical 
trials of a wide variety of wound care products and devices. He has published numerous 
influential papers in peer-reviewed journals. He is also Chair of and Associate Professor at 
the California School of Podiatric Medicine at Samuel Merritt College.  
 
Dr. Reyzelman received his B.S. in Biology from USF in 1991, and went on to graduate from 
the California College of Podiatric Medicine in 1995 with a Doctor of Podiatric Medicine 
degree. He then completed a three-year residency in podiatric surgery at the University of 
Texas Health Science Center in San Antonio, receiving the honor of academic chief resident 
in his final year. He is a board certified in foot surgery by the American Board of Podiatric 
Surgery. 
************************************************* 
Bioscience Forum, Wednesday Evening, Dec. 19, 2012 
 
Topic:  "Licensing and M&A Trends: What to Expect in 2013"  
Speaker: Eric Walczykowski, General Manager, Deloitte Recap and Life Sciences Accelerator 
Date and Time: Wednesday, Dec. 19, 2012 
6 pm - 7 pm networking 
Location: The Holiday Inn, 275 S. Airport Blvd., South San Francisco, CA 94080 
General Pre-Registration $45.00 
General On-Site Registration $55.00 
Student Pre-Registration $35.00 
Student On-Site Registration $45.00 
Pre-Registration ends Monday, Nov. 17, at 9 pm 
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Cash or check accepted on the day of the event 
Register at www.BioSF.org 
Cost: Event Registration ($3 service) 
 
 
Topic Description 
Join us to hear Eric Walczykowski's review of 2012 for the life sciences industry and what to expect in 
2013. He will discuss business development transaction trends, key partnering deals, including M&As and 
equity financings, and how these trends can provide insight into what to expect for 2013. His analysis will 
include the number of deals and deal values in 2012 by therapeutic area, the top venture deals, product 
and technology license agreements and the top biotech IPOs. 
 
Speaker Bio 
Eric Walczykowski is the General Manager of Deloitte Recap and leader of the Deloitte Life 
Sciences Accelerator for emerging growth companies. 
 
Prior to joining Deloitte, Eric assisted emerging growth companies in many roles, including 
Chief Executive Officer, VP of Corporate Development, Venture Capital Investor, Board 
Member, Investment Banker and Auditor. 
 
Most recently, Eric was the Chief Executive Officer of Suni Medical Imaging, a medium sized 
medical technology company that grew significantly under his direction. During his tenure at 
Suni, Eric recruited four executive staff members and led the company through two sales 
transaction processes – ultimately resulting in the sale of the company to a private equity 
investor. 
 
Prior to Suni, Eric spent five years in the Venture Capital Industry with Nucleus Partners and 
The Angels Forum/Halo Fund, where he led direct investments and served as an interim 
executive in certain portfolio companies. During his tenure in venture capital, Eric had the 
opportunity to participate on the board of directors for fifteen private companies as a 
member, observer and advisor. 
 
Eric also spent six years with Andersen in both Corporate Finance and Audit. While in 
Corporate Finance, Eric created the Western Region internet/e commerce practice and acted 
as the lead financial advisor on Private Placement transactions and Mergers and 
Acquisitions. 
***************************************************************************************************** 
Prescience International, Thursday Afternoon, Dec. 13, 2012 
 
Topic: “8th Annual Trends in Financing Investor Panel and Holiday Celebration” 
Panelists—information coming soon 
Date and Time: Thursday, December 13, 2012 
3:00 PM - 3:30 PM Registration and Networking 
3:30 PM - 5:00 PM Industry Panel 
5:00 PM - 6:30 PM Holiday Celebration Networking Reception 
Location: Orrick, Herrington & Sutcliffe LLP, 1100 Marsh Rd., Menlo Park, CA 94025 
Cost:  
• General Ticket: $60 
• Partners' Network: $50 
• Meet with Alumni & Students: $40  
• BioCenter Members: Free  
• On-site Registration: add $10 to the above  
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This event is typically sold out, so early pre-registration is recommended to avoid 
disappointment on the day! 
Register at http://2013vcoutlook.eventbrite.com/ 
 
Topic Description 
Steady capital is a must for all companies. The first step in funding is knowing where to 
look. Join experts from the investment world at our annual “Trends in Financing Investor 
Panel & Holiday Celebration” to understand the types of financing that are occurring in your 
industry today - including topics such as who is getting funding while the world faces 
complex financial challenges - and what is new and to expect for 2013.  
Our Panel discussions are candid, interactive and informal. We want you to walk away with 
the real story behind how things work so you can make it happen yourself. This Panel will 
be followed by a Holiday Celebration Networking Reception. 
 
***************************************************** 
BayBio, CHI and PWC, Tuesday Morning, Jan. 7, 2013 
 
Topic: “2013 California Biomedical Industry Report Launch and Networking Breakfast” 
Date and Time: January 7, 2013; 8:00AM – 9:00AM Registration, and Networking 
Breakfast; 9:00AM – 10:00AM Report Presentation and CEO Panel Discussion; 10:00AM – 
10:30AM Media and Industry Participant Q&A 
Location: Hyatt Union Square, 345 Stockton Street, San Francisco, CA 94108 
Cost: $25 
Register at http://www.meetpwc.com/event/m2c53c-FRZGJEO7HK3K 
Topic Description 
Join Baybio, CHI and PwC for the launch of our annual report and a networking breakfast. 
Joining us will be a distinguished panel of life sciences industry and venture capital leaders 
who will provide their perspective on the report’s findings and the outlook for California’s 
biomedical cluster. In addition to discussing the report, the session will include a briefing on 
the latest information from PwC’s MoneyTree report on investment activity in the California 
life sciences sector. 
At the event we will: 
 Release findings from the annual California Life Sciences CEO Survey  
 Share insights on industry trends in financing, regulatory compliance and product 

development  
 Discuss the current drivers behind California’s innovation engine  

The event will be presented at the Hyatt Union Square and will feature the following 
speakers: 
Credentialed media, please register free of charge with Heather Chambers 
(chambers@chi.org) or Travis Blaschek-Miller (travis@baybio.org). 
 
**************************************************** 
Bio2Device Group, Tuesday Evening, Jan. 8, 2013 
 
Topic: “Synthetic Biology” 
Speaker: Andrew Hessel, Autodesk Distinguished Researcher, past Biostrategy Consultant at 
Alberta Research Council  
Date and Time: Tuesday, Jan, 8, 2013 – 6:00 – 9:00 pm  
Location: Wilson Sonsini Goodrich & Rosati, 650 Page Mill Road, Palo Alto CA  
Cost:  
$6 - Students/In-transition - Members only  
$11 - Early-bird Registration - Members only  
$20 - Late Registration and Non-Members  
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$25 - Walk-ins 
 
**************************************************** 
Bio2Device Group, Tuesday Morning, Jan. 15, 2013 
 
Topic: “Computational Biology Applied to Liver Cells in vitro - High Throughput Screen for 
Drug Toxicity”  
Speaker: Mike Bowles, Founder, Biomatica 
Date and Time: Tuesday morning, Jan. 15, 2013, 8:30am  
Location: Sunnyvale City Council Chambers, 456 West Olive Ave., Sunnyale, CA  
Cost: $0  
No registration is required. 
 
Topic Description 
We all know drug development is too expensive and slow with testing for long term side 
effects is a major factor. Liver damage is one of the worst potential side effects of drugs, 
taken alone or with other medicines. The basic idea is to replace liver toxicology studies on 
live rats with machine learned models of liver damage that can be run on rat (or human) 
liver cells grown in culture. We're seeing very good prediction accuracy. The work was the 
topic of a paper that my co-founder and I presented this summer at CAMDA - (part of ISMB 
- organized by International Society for Computational Biology). 
 
Speaker Bio 
Dr Mike Bowles' career is one of the most extraordinary in Silicon Valley. Mike’s career 
started out in research, as an assistant professor at MIT. He went on to found and run two 
companies, both of which went on to huge IPOs: First was Com21, an early pioneer in 
developing cable modem networks, which Mike led to a successful NASDAQ IPO at a $300m 
valuation. He then went on to create IBeam Broadcasting, a video distribution network, 
which after just 2.5 years he led to a $3b IPO. More recently he has been active as co-
founder of biotech firm Biomatica which grew out of data mining courses Mike runs at 
Hacker Dojo.  
 
************************************************************* 
Bio2Device Group, Tuesday Morning, Jan. 22, 2013 
 
Topic: “Lean Drug Development Platform”  
Speaker: Madhav Reddy, President, Maya Clinicals 
Date and Time: Tuesday morning, Jan. 22, 2013, 8:30am  
Location: Sunnyvale City Council Chambers, 456 West Olive Ave., Sunnyale, CA  
Cost: $0  
No registration is required. 
 
****************************************************** 
ShareVault Webinar Series, Thursday Morning, Jan. 24, 2013 
 
Topic: “Valuation of Your Drug Candidate” 
Speaker: Linda Pullan of Pullan Consulting 
Date and time: Jan. 24, 2013, 10:00 am – 11:00 am 
Interested readers may sign up by sending an email to linda@pullanconsulting.com. 
 
Topic Description 
Biotech companies seek partnership (collaborations, licensing deals, JVs, etc) to advance 
their drug candidates and raise funds. They frequently ask “How much is this drug cancidate 
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worth to a partner?” In this ShareVault webinar, Linda Pullan of Pullan Consulting will 
provide a short tour of how both sides of a deal think about valuation. Pullan will review the 
different techniqures, highlight the key variables, and talk about what makes a drug 
candidate more valuable to a partner. She will cover approximations and shortcuts that can 
be used when the characteristics of the drug candidate or market aren’t known. Finally, 
Linda will talk about how valuation gets translated to deal terms. Join us for this webinar 
and walk away with a clear conceptual framework for your drug’s valuation. 
 
Speaker Bio 
Linda M. Pullan, Ph.D. offers biotech and pharmaceutical companies consulting in all aspects 
of partnering through Pullan Consulting (www.pullanconsulting.com). Linda has a Ph.D. in 
Biochemistry and a B.S. in Chemistry. Linda has more than 20 years of drug industry 
experience, beginning in drug discovery at Monsanto/Searle/now Pfizer and ICI/Zeneca/now 
AstraZeneca. After doing licensing at what is now AstraZeneca, Dr. Pullan continued as head 
of oncology and hematology licensing for Amgen. She then joined Kosan Biosciences as VP 
of Business Development and experienced all the tasks of out-licensing and business 
development in a small company. For several years, she has been providing companies help 
in identification, evaluation, valuation, negotiation and strategy for partnering in or out. She 
has an extensive deal sheet ranging from company acquisitions to Phase III compounds and 
from preclinical candidates to technologies, with both in- and out-licensing. She writes a 
free monthly newsletter Pullan's Pieces, with tidbits of science and business for about 3,600 
readers.  
********************************************** 

5th Personalized Medicine World Conference (PMWC) Co-hosted by Stanford 
Hospital and Clinics, SAP and Oracle, Monday and Tuesday, Jan. 28-29, 2013  
 
Event: “PMWC Silicon Valley 2013” 
Date and Time: Monday, January 28 -29, 2013, 8:00 AM - 5:00 PM  
Location: Computer History Museum, Mountain View, CA 
Future registration price will be $1,500 starting Dec. 1 
Register at http://attendpmwc2013.eventbrite.com/ 
• Recognize Janet Woodcock of FDA for her contribution to the Personalized Medicine field  
• Participate in discussions about this rapidly changing industry.  
• Connect prior, during and after the Conference with speakers, sponsors and other 
attendees.  
 
Three concurrent tracks include presentations in the following areas:  
• Emerging Technologies – Not just about DNA; Talks on proteomics, stem cells and 
pathways.  
• Clinical Adoption – From prenatal testing to cancer, diabetes and geriatric care.  
• Regulations, Economics and Reimbursement – Hear differing viewpoints.  
• Latest Data Analysis Advances – New approaches speeding interpretation.  
Contact Information: registration@pmwcintl.com, 650-961-8877 
 
Conference Description 
The Personalized Medicine World Conference (PMWC) is the only fully integrated conference 
to examine the advances and challenges of Personalized Medicine through a practical lens. 
PMWC brings together the thought-leaders of business, government, healthcare-delivery, 
research and technology into one information-rich, two-day conference. 
2013 Program includes:  
Track 1: Features leading industry figures and clinical pioneers selected by the Program 
Committee cover diverse topics organized in six sessions over the two days.  
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Track 2: Featuring established companies, clinicians, and researchers presenting on their 
latest products and services enabling Personalized Medicine. Presenters have included 
Kaiser, Merck, Complete Genomics, Roche, Lucile Packard Children’s Hospital, and others.  
 
Track 3: Select, emerging companies, present on their platforms and technologies; compete 
to win the PMWC Most Promising Company Competition Award. Companies have included 
Integrated Diagnostics, NextBio, QuantaLife, Telome Health, and others. 
Exhibition Hall: Affymetrix, Response Genetics, SRI, Oracle, Fluidigm, DNA Genotek, 
23AndMe, Moffitt Cancer Center, Genomic health, Complete Genomics, Sony DADC are just 
a few who exhibited in 2012. 
PMWC Connect: A website to network before, during, and after the Conference. 
Tutorials: 101 on The Technologies of Molecular Biology, Systems Biology & Bioinformatics 
Key Concepts, How Current Genomic Technologies Deployed in Personalized Medicine to 
Improve Clinical Care and more. 
 
If you want to check out the caliber of program and speakers, you can see some of the Main 
Track speaker videos from PMWC 2012 at  
http://www.youtube.com/playlist?list=PL231FCDB929C13F06&feature=view_all. 
The program committee is also revealed on the PMWC Silicon Valley 2013 website at 
http://2013sv.pmwcintl.com/committees.php. 
Selected Speakers: Janet Woodcock,M.D., FDA; Lawrence Corey, M.D., Fred Hutchinson 
Cancer Research Center;Pascale Witz,GE Healthcare; Robert Jesse, M.D., Ph.D., Department 
of Veterans Affairs; Gil Omenn, M.D., Ph.D., Institute Of Medicine 
 
Topic Description 
Changes in health care are happening now - come learn from the movers and shakers 
leading the way at the 5th annual PMWC. Tap into the unique ecosystem of CEOs, 
entrepreneurs, researchers, clinicians, regulators and payers to share best practices and 
build on lessons learned. Engage in the multi-faceted debates currently facing the field of 
personalized medicine. 
The three tracks at PMWC 2013 will present the latest progress and next challenges for the 
implementation of personalized medicine within a framework to address the coverage 
barriers. Prescience is pleased to be the sponsor of the PMWC 2013 Innovation Award.  
 
Critical Issues To Be Tackled:  

 Cost vs Benefit: How do we define and benefit from 
transformational technologies?  

 Form vs Function: What about the less sexy basics of sampling, 
preparation and QA?  

 Biomarkers & Therapeutic Targets: What is the promise versus the 
reality?  

 Social Networks: Is the immediate feedback connecting patients, 
scientists and clinicians?  

 Best Data Practices: What are the best practices for scientific data 
validation and dissemination?  

 Partnerships: What defines an effective partnership between 
academia, industry, regulators and payers?  

 Addressing the Reimbursement Conundrum: What's best for 
patients and industry?  

 Ethical & Legal Issues: Which pitfalls are associated with new 
diagnostic tools and targeted therapies?  
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********************************************************************* 
Bio2Device Group, Tuesday Evening, Feb. 12, 2013 
 
Topic: “Tentative: The role of P&R in asset valuation for in- and out-licensing or 
funding/acquisition decisions”  
Speakers: Anand Mehra, MD, Partner, Sofinnova Ventures 
Date and Time: Tuesday, Feb. 12, 2013, 6:00 – 9:00 pm  
Location: Location: Wilson Sonsini Goodrich & Rosati, 650 Page Mill Road, Palo Alto CA 
Cost:  
$6 - Students/In-transition - Members only  
$11 - Early-bird Registration - Members only  
$20 - Late Registration and Non-Members  
$25 - Walk-ins 
 
Topic Description 
Needs to be filled in 
 
Speaker Bio 
Anand joined Sofinnova Ventures in 2007 to focus on biopharmaceutical investing. Anand’s 
diverse background equips him to work with entrepreneurs on scientific, clinical, and 
strategic levels. Currently, he is a director of Marinus and Nextwave Pharmaceuticals, and 
led the firm's investments in Vicept (Acquired: Allergan) and Aerie. Anand also played an 
important role in the firm’s investments in Hyperion, Preglem (Acquired: Gedeon Richter), 
and Amarin (NASDAQ: AMRN). 
 
Prior to joining Sofinnova Ventures, Anand worked in JP Morgan’s private equity and venture 
capital group, where he was heavily involved in new investments, management of their 
public portfolio, and the firm’s spin-out from the bank. Before joining the venture 
community, Anand was a consultant in McKinsey & Company's pharmaceutical practice, 
advising pharma and biotech on key strategic issues, and an NIH-funded Fellow focused on 
reperfusion injury in stroke. 
Anand received his M.D. from Columbia Medical School and graduated Phi Beta Kappa from 
the University of Virginia. 
*********************************************************************** 
UC Berkeley Extension, Thursday Evenings, Feb. 14-28, March 7-14 and 28  
 
Topic: “Life Science Product Marketing: It’s All in the Plan” 
Instructor: Audrey S. Erbes, Ph.D. 
Guest Speakers: 

 Deb Donovan, Director of Marketing at Avantis Medical Systems 
 Christian Schuler, Partner, Simon Kucher 
 Stanley Skrzypczak, M.S., M.B.A., Senior Director, Commercial Development, 

Genomic Health  
 Charles Versaggi, President, Versaggi Biocommunications 
 Steven Wong, Senior Consultant, Plan A 

Dates and Time: Thursdays, Feb. 14-28, March 7-14 and 28, 2013; 6:00 – 9:00 pm 
Location: UC Berkeley Extension, 1301 Shoreway Road, Suite 400, Belmont, CA 94002 
Fee: (Fee and EDP number to be announced in December—$695 in 2012) 
See more details and register at http://extension.berkeley.edu/catalog/course135.html in 
early December. 
 
Course Description 
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This science product marketing course introduces industry-relevant product planning 
knowledge and skills required for successfully marketing life science products and, 
specifically, explores the development of strategic and tactical marketing programs for their 
launch. Topics include learning about different market research approaches; information 
resources critical for developing a successful plan, product strategy and positioning with 
differentiated claims; and how to identify the most lucrative target audience. Course 
activities include a team-developed preliminary marketing plan. 
The course is appropriate for professionals at all levels in life science marketing research, 
product planning and management, product sales, promotion, business development and 
licensing, public and corporate relations, as well as other company functions involved in the 
development and commercialization of a product and its labeling, including clinical and 
regulatory. 
Course participants will learn about the development of a marketing strategy, product 
positioning, differentiated claim structure and selection of target audience as members of a 
class-based product team that replicates a company-based team. They will understand what 
goes into successful tactical marketing and promotional programs and gain insights into 
what it takes to gain management approval and resources for implementation. 
 
 
Course Instructor 
Audrey Erbes, Ph.D., Principal, Erbes & Associates and www.audreysnetwork.com, is a 
life-science business development and marketing consultant and developer of 
customized executive education. With more than 30 years of managerial experience in 
the biotech and pharmaceutical industry, she was Executive Vice President and 
cofounder of Kowa Research Institute, a biopharmaceutical licensing and investment 
subsidiary of Kowa Company Ltd., Japan and before that held U.S. and global 
management positions at Syntex Corp. (acquired by Roche) in market research, product 
management, strategic marketing and planning, and business development.  
 
Guest Speakers and Their Topics 
Debbie Donovan, B.A., an expert in medical device marketing, is focused on developing 
digital marketing programs for medical technology companies—including the integration of 
social media channels. Currently, Debbie is the Director of Marketing at Avantis Medical 
Systems supporting market adoption of Third Eye® Retroscope. Previously, she was a 
Senior Manager at Intuitive Surgical and, addition, had experience serving Ob/Gyn, 
Orthopedics/Spine and ENT physicians at Conceptus, Kyphon and Somnus. Her expertise is 
in developing effective strategies and leading teams in marketing communications, public 
relations and event programs. Before heading to the client side, Debbie began her career at 
a medical advertising and public relations agency. “e-Marketing: Connecting with Providers 
and Patients” 
 
Christian Schuler, a Partner in the Life Science Division of Simon - Kucher & Partners 
working out of the company’s San Francisco office, specializes in strategic pharmaceutical 
marketing, value-to-customer, market entry strategies, P&R strategies and generic defense 
strategies. Since joining Simon - Kucher & Partners, Mr. Schuler has conducted in-depth 
research and data analysis for life science companies and developed various national and 
international pricing and market entry strategies for new chemical entities, medical devices 
and scientific equipment. He has published various articles on pharmaceutical marketing, 
fixed reference pricing, generic defense strategies and functional food in German and 
English and is a frequent speaker on international conferences on pharmaceuticals.  “Role of 
Pricing and Reimbursement in Product Management Strategic Planning” 
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Stanley Skrzypczak, M.S., M.B.A., Senior Director, Commercial Development, Genomic 
Health was previously Senior Director of Oncotype Marketing and Director of Managed Care 
Marketing there. He has over 25 years of successful biotech and pharmaceutical sales and 
marketing experience, including product, managed care, clinical marketing and sales 
management. In his last position at Genentech, he was the Senior Product Manager for 
Xolair Marketing. Stan initially built a career in field sales and management for 7 years at 
Searle Pharmaceuticals, prior to joining Genentech where he worked for 18 years. “Product 
Management 101 – Developing/Executing The Tactical Plan”  
 
Charles S. Versaggi, Ph.D., is President, Versaggi Biocommunications®, a marketing 
consultancy specializing in corporate and marketing communications for the global life-
science industry. Based in the San Francisco Bay Area, the firm serves clients in every stage 
of development — from seed funding through research and development, clinical trials, 
regulatory approval and worldwide product marketing. With nearly 30 years of strategic 
marketing and communications experience, Dr. Versaggi has directed marketing and 
communications initiatives for life science companies ranging from startups to Fortune—100 
global leaders. These include the launch of the first genetically engineered vaccine and 
genomic disease management products, and the first applications of minimally invasive 
surgery. "Building Value through Strategic Marketing Planning and Communications." 
Steven Wong, B.A., is a Senior Consultant at Plan A, a strategic marketing consulting firm 
servicing biotechnology and pharmaceutical companies. He specializes in developing 
patient-based forecast models and prioritizing marketing opportunities in therapeutic areas 
such as oncology and infectious diseases. At Plan A, he has directed numerous consulting 
engagements, including opportunity assessments, complex population modeling, and 
therapeutic area strategy. Additionally, Mr. Wong co-authored several editions of Plan A’s 
ONCOSight and Innovations in Anticancer Drugs multiclient report series. "Market Research 
Information Resources” 
 
Course Content Outline 
Strategic Marketing Research, Analysis and Creativity 

 Marketing plan outline 
 Market research tasks and methodology for implementation 
 Analysis of market research results for input to planning 
 Development of market strategy 
 Selection of best market segment and target audience focus 
 Development of product positioning and claim structure 

The Marketing Program  
 Development of tactical marketing program: steps and content 
 Development of information about the product and its competitive market needed for 

hiring vendors and providing direction that would assist in selection and 
implementation of tactical programs 

 Selection of tactical marketing activities and programs for plan implementation 
Writing the Product Marketing and Sales Plan 

 Putting all the elements together in draft plan 
 Writing final preliminary plan for implementation 
 Selling the plan and obtaining prospective “company commitment” to proposed 

plan, marketing programs and related budget with guest Marketing Committee 
Presentation of Team Marketing Plans 
************************************************************************************************************* 

Bio2Device Group, Tuesday Morning, Feb. 19, 2013 
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Speaker: Audrey Erbes, Ph.D., Principal, Erbes & Associates and www.AudreysNetwork.com,  
part-time instructor UC Berkeley Extension 
Date and Time: Tuesday morning, Feb. 19, 2013, 8:30am  
Location: Sunnyvale City Council Chambers, 456 West Olive Ave., Sunnyale, CA  
Cost: $0  
No registration is required. 
 
Topic Description  
Have you been wondering what’s behind the less than rosy trends picture for the Bay Area 
pharmaceutical and molecular diagnostics space this past year? And why the Boston cluster 
seems to be enjoying more good news lately than California? Audrey Erbes will discuss the 
factors, trends and events driving the paradigm shifts in financing, R&D development and 
staffing levels along with providing the potential outlook for the future.  
 
Speaker Bio 
Audrey Erbes, Ph.D., Principal, Erbes & Associates and Audreysnetwork.com is a life-science 
business development and marketing consultant serving emerging biotech companies, 
industry educator, and organizations leader who teaches bioscience business development 
and marketing courses at UC Berkeley Extension. She has 25 years of corporate managerial 
experience in the biopharmaceutical industry including Executive VP and Co-founder of 
Kowa Research Institute and U.S. and international man¬agement positions at Syntex 
Corporation (acquired by Roche) in market research, product management, strategic 
marketing, and business development with a special emphasis on Europe and 
Asia/Pacific/Canada.  
 
Industry involvements include VP Board Member of the Bay Area Bio2Device Group and 
writer of weekly industry blogs with complimentary event and job lists. Audrey was named 
the NCC—Association for Women in Science, “2006 Distinguished Professional” and 
Professional Women’s Healthcare Alliance (PWHA), “2006 Innovator of the Year”. She holds 
an M.A. and Ph.D. in political science from the University of Florida. 
 

 


