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  Audrey’s Life Science Meeting Picks for Feb. - April 2013 
Complimentary Service of AudreysNetwork.com 

Feb. 3, 2013 
 

*********************************************** 
BioCentury TV Today, See new program Webcast Starting Sunday, Feb. 3, 2013 
www.biocenturytv.com, Available anytime starting at 9:00 a.m. EDT 
 
Topic: “Hard Cuts: Medicare’s Future” 
Speakers: Dan Mendelson, CEO of Avalere Health, Dr. Earl Steinberg, EVP at Geisinger 
Health and  Dr. Gail Wilensky, Senior Fellow at Project Hope 
Date: Original broadcast Sunday, Starts Feb. 3, 2013 

Watch the Broadcast 
8:30 - 9:00 a.m. EDT 

WUSA Channel 9  
in Washington, D.C. 

Watch on the Web Any Time 
www.biocenturytv.com 
Continuously available  
starting at 9:00 a.m. 

New weekly shows go online at 9:00 a.m. EST on Sundays. Prior shows available 24/7 in 
the online Program Archive. 
 
Topic Description  
The nation is heading toward budget sequestration. For Medicare, this means a 2 percent 
spending cut. 
But that’s just a down payment. Any serious attempt to tackle the U.S. deficit must curb the 
increase in Medicare and Medicaid spending. Now, the Kaiser Family Foundation has issued 
a report listing 150 ideas to tackle the problem. The problem: Almost all of them would hurt 
someone — either by directly limiting access to healthcare, or reducing 
payments to hospitals, physicians or drug companies. 
The newest edition of BioCentury This Week television examines ways to trim Medicare 
spending — and who would feel the pain. Featuring: 
• Dan Mendelson, CEO of Avalere Health and former Associate Director of Health in the 
Office of Management and Budget in the Clinton Administration. 
• Dr. Earl Steinberg, EVP at Geisinger Health System in Pennsylvania, widely considered a 
model of efficient healthcare delivery. 
• Dr. Gail Wilensky, Senior Fellow at Project Hope and former head of Medicare during the 
George H.W. Bush Administration. 
 
************************************************* 
Bio2Device Group, Tuesday Morning, Feb. 5, 2013 
 
Topic: “An IRay of Hope: Stereotactic Radiosurgery for the Treatment of Wet AMD” 
Speaker: Dr. E. Mark Shusterman, Medical Director, Oraya Therapeutics, Inc  
Date and Time: Tuesday morning, Feb. 5, 2013, 8:30am  
Location: Sunnyvale City Council Chambers, 456 West Olive Ave., Sunnyale, CA  
Cost: $0  
No registration is required. 
 
Topic Description 
Wet age-related macular degeneration (AMD) ranks among the top causes of blindness 
worldwide. It is a condition that affects millions of elderly people, and, if untreated, 
commonly results in near-total loss of central vision within a year or two of diagnosis. Wet 
AMD is characterized by abnormal and rapid growth of fragile blood vessels beneath the 
retina that results in hemorrhage, fluid accumulation, and ultimately scarring and 
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permanent loss of photoreceptors. Although incurable, it can presently be managed with 
near-monthly injections of drugs that inhibit proliferation of new blood vessels. These very 
expensive compounds must be administered directly into the eye on a recurring basis, 
resulting in substantial burdens and risks to the patients, their families, healthcare systems, 
and payers. Oraya Therapeutics has built a device which delivers low-energy X-rays 
precisely to the small retinal target, allowing irradiation of the neovascular lesion without 
undesirable exposure to healthy eye structures. Clinical data indicate that the use of 
radiation in conjunction with existing pharmacologic therapies may have beneficial results in 
terms of improved disease control with a decreased need for recurrent intra-ocular 
injections. This presentation will provide an overview of wet AMD and Oraya's innovative 
technology. 
 
Speaker Bio 
Dr. E. Mark Shusterman has served as the Medical Director of Oraya Therapeutics, Inc., 
nearly since the company's founding six years ago. Oraya has developed, and is 
commercializing, an innovative radiation treatment for wet age-related macular 
degeneration, a common form of blindness which affects millions of people worldwide. Dr. 
Shusterman completed his undergraduate and medical education at the University of 
Rochester, and his post-graduate training included general, burn and plastic surgery. He has 
a passion for medical technology, which has led to full-time involvement in this arena. Prior 
to joining Oraya in 2007, Dr. Shusterman worked with companies in physiological 
monitoring, resorbable surgical fixation, bone regeneration, and soft tissue augmentation. 
In addition to his pursuits in medical technology, Dr. Shusterman also has a long-standing 
interest and training in aerospace medicine, and has been serving as a Flight Surgeon with 
the United States Air Force for the past 17 years. Additionally, he is the director of 
Interorbital Systems’ Space Medicine Advisory Board. IOS is a private orbital tourism and 
satellite delivery company, based in Mojave, CA. 
************************************************************* 
California Healthcare Institute with Duane Morris LLP, 12 Tuesday Mornings, 
Starting Feb. 5, 2012 
 
Free Webinar Series: “The Blueprint(Tm) For Emerging Life Sciences Companies” 
February 5, 2013 | First Webinar in Series  
 
Free Series of 12 Webinars Starting Tuesday Morning, Feb. 5, 2013 

February 5 Corporate Formation & Structure Blake Allen 

February 19 Protection of Intellectual Property Richard Kim, Dan Minteer, Vicki Norton 

March 5 Collaborations and Licensing David Charapp 

March 19 Immigration Compliance Lisa Spiegel 

April 3 Employment Basics Jennifer Kearns 

April 16 Regulatory Pitfalls in Product 
Development Michael Swit 

April 30 Restrictive Covenants Jennifer Kearns 

May 14 Clinical Trials Privacy Issues Michael Swit 

May 28 International Transactions Eberhard H. Röhm 
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June 11 Financing, M&A and Exit Strategies Richard Silfen 

June 25 Social Media/Promotion/Advertising 
Issues Rick Ball 

July 9 Products Liability & Risk 
Management Patty Hollenbeck 

Date and Time: Alternate Tuesdays, 9:00 – 10:00 am (PT) 
Register today for a complimentary must-attend series of webinars. Entrepreneurs and 
owners of emerging life sciences companies will learn how to craft the cost-efficient legal 
strategies required to start, develop and maximize the value of their businesses. 
Register at http://www.duanemorris.com/events/the_blueprint.html 
Webinar Series Description 
In a must-attend series of webinars offered at no cost, entrepreneurs and owners of 
emerging life sciences companies will learn how to craft the cost-efficient legal strategies 
required to start, develop and maximize the value of their businesses. 
CHI presents The Blueprint™ in collaboration with Duane Morris, a global law firm focused 
on the emerging life sciences space. The Blueprint™ provides a step-by-step guide to 
establishing and financing your business; obtaining, protecting and partnering your 
intellectual property; dealing with FDA regulations; maintaining effective employment 
practices; recognizing and minimizing risk; and ensuring continued success once on the 
market. 
Starting on February 5, 2013, The Blueprint™ will unfold as a series of 12 webinars, to be 
held on alternate Tuesdays from 9:00 a.m. to 10:00 a.m. (Pacific time). Take advantage of 
this unique opportunity to leverage your concept, whether in biotech, pharma, medical 
devices, diagnostics, wireless health, informatics or other areas. 
The Blueprint™ webinar series schedule: Feb. 5, Feb. 19, March 5, March 19, April 3*, April 
16, April 30, May 14, May 28, June 11, June 25 and July 9. 
All sessions kick off at 9:00 a.m. (Pacific time). 
*Please note that in observance of Passover, this webinar is scheduled on a Wednesday. 
 
************************************************************* 
Medtech Frontiers, Thursday Night, Feb. 7, 2013 
 
Topic: “Cognitive Computing in Healthcare’ 
Speaker: Martin Kohn, Chief Medical Scientist, Care Delivery Systems, IBM Research 
Date and Time: Thursday, Feb. 7, 2013, 6:00 – 9:00 pm, presentation begins at 6:45 pm  
Location: Triple Ring Technologies, 39655 Eureka Drive, Newark 
Cost: The event is free, but registration is required for planning purposes. 
For more information and registration visit http://www.medtechfrontiers.com 
 
Topic Description 
As the future of healthcare is quickly approaching, the need for patient-centered, 
personalized care provided by collaborating care teams has become clear. One area that 
demands improvement, for example is acute diagnosis and therapy. It has become apparent 
that the current approach needs to take a lesson from more holistic treatments and provide 
the patient with prevention and wellness as opposed to solely treating a diagnosis. Further, 
we need resources that work together to analyze efficiently the different kinds of data 
available without requiring the user to work with multiple systems or possess great 
technological skill. IBM is striving to support these transformations. Their tools include IBM’s 
Watson which is a resource for aggregating and analyzing the multitude of healthcare data. 
It is currently being trained to read and understand medical information to support 
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therapeutic decisions in oncology. This will allow for improved decision-making through 
better use of data. Another resource is IBM’s Intelligent Clinical Decision Analytics (ICDA) 
which is capable of performing population observation analytics that can be used for 
individual patients as an approach to personalization through comparative-effectiveness 
research. These new technologies combat the tendency towards a one-size fits all approach 
and help direct the future of healthcare towards a more personalized and patient-centered 
approach. 
 
Speaker Bio 
Dr. Kohn is Chief Medical Scientist for Care Delivery Systems in IBM Research. He is a 
leader in IBM’s support for the transformation of healthcare, including development of 
personalized care, outcomes based models and payment reform. His research work includes 
healthcare population analytics and the role of expert systems in the clinical decision 
process, including the use of the Watson supercomputer in healthcare. Dr. Kohn is a co-
author of IBM’s white paper “Patient-Centered Medical Home – What, Why and How.” He 
has also worked with the World Economic Forum steering committee on sustainable 
healthcare models and the IOM committee on evidence-supported healthcare. He is on the 
editorial board of the Journal of Emergency Medicine. Dr. Kohn was previously in IBM 
Healthcare Strategy and Change which helped healthcare systems and clinicians optimize 
process and make best use of health information technology. He has published multiple 
articles and book chapters on clinical, technical and management subjects. Dr. Kohn is an 
emergency physician with over 30 years of hospital-based practice and management 
experience. He is an alumnus of MIT, Harvard Medical School and NYU, and is a Fellow of 
the American College of Emergency Physicians and the American College of Physician 
Executives. 
************************************************************* 
AWIS and HBA, Saturday, Feb. 9, 2013 
 
Topic: “The Hows and Whys of Networking for Women in Science” 
Speaker: Audra Bohannon, Principal for Global Novations 
Panelists: 
Grace Colon, Principal, Blue Sierra Consulting 
Sharon Erickson, Associate Director, Genentech 
Nadia Haque, Associate Director, Genentech 
Lori Kunkel, Chief Medical Officer, Pharmacyclics 
Amy Lambert, Associate Director, Novartis 
Date and Time: Saturday, Feb. 9, 2013, 8am-2pm;  
8:00-9:00 Check in and breakfast 
9:00-9:10 Opening remarks 
9:10-11:30 Keynote speaker: Audra Bohannon 
11:30-12:30 Panel Discussion: Strategic networking for career building 
12:30-1:15 Networking lunch 
1:15-1:50 Activity 
1:50-2:00 Closing remarks 
Location: Genentech Commercial Training Center, Building 82, 15th floor, 651 Gateway Blvd., 
South San Francisco, CA 94080, Parking is available 
Cost: $25 AWIS Members, $35 Others 
Advance registration required by Thursday February 7 at  
http://tinyurl.com/winterworkshop2013 
 
Parking is available.  
 
For additional information check www.sfAWIS.com 
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This event is open to all women, men, scientists, and non-scientists. You do not need to be 
an AWIS member to attend.  
Breakfast and lunch provided. 
 
Topic Description 
There will be a panel discussion on strategic networking for career building as well as 
facilitated activities to increase your networking skills. 
Objectives: 
•Describe the characteristics of an effective professional network and the impact it can 
make on one’s success  
•Understand the need to be in alignment with the networking process in order to gain the 
most from one’s effort  
•Identify strategies for improving one’s existing network based on desired outcomes  
•Recognize common barriers to developing one’s professional network and identify ways to 
overcome them 
 
Speaker Bio 
Audra M. Bohannon, Principal for Global Novations, is a well respected author, business 
consultant, leader, coach, and facilitator with expertise in diversity and inclusion issues and 
personal development. 
*************************************************************** 
Bio2Device Group, Tuesday Evening, Feb. 12, 2013 
 
Topic: “Biotech Today: An Investor’s Perspective”  
Speaker: Anand Mehra, MD, Partner, Sofinnova Ventures 
Date and Time: Tuesday, Feb. 12, 2013, 6:00 – 9:00 pm  
Location: Wilson Sonsini Goodrich & Rosati, 650 Page Mill Road, Palo Alto CA 
Cost:  
$6 - Students/In-transition - Members only  
$11 - Early-bird Registration - Members only  
$20 - Late Registration and Non-Members  
$25 - Walk-ins 
 
Topic Description 
Biotech investing has gone through several investment cycles in the past decade. In this 
talk, the speaker will review those cycles, his prediction for what the future holds, and 
provide advice on building companies in today’s world. 
 
Speaker Bio 
Anand joined Sofinnova Ventures in 2007 to focus on biopharmaceutical investing. Anand’s 
diverse background equips him to work with entrepreneurs on scientific, clinical, and 
strategic levels. Currently, he is a director of Marinus, Aerie and former director of 
Nextwave Pharmaceuticals (Acquired: Pfizer), and Vicept (Acquired: Allergan). Anand also 
played an important role in the firm’s investments in Hyperion (NASDAQ: HPTX), Preglem 
(Acquired: Gedeon Richter), and Amarin (NASDAQ: AMRN). 
 
Prior to joining Sofinnova Ventures, Anand worked in JP Morgan’s private equity and venture 
capital group, where he was heavily involved in new investments, management of their 
public portfolio, and the firm’s spin-out from the bank. Before joining the venture 
community, Anand was a consultant in McKinsey & Company's pharmaceutical practice, 
advising pharma and biotech on key strategic issues, and an NIH-funded Fellow focused on 
reperfusion injury in stroke. 
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Anand received his M.D. from Columbia Medical School and graduated Phi Beta Kappa from 
the University of Virginia. 
 
*********************************************************************** 
BayBio, Tuesday Morning, Feb. 12, 2013 
 
Topic: “Life Science Series: Know Your Options: Considering a "Virtual" Commercial 
Operation” 
Speakers: Chris Cobourn, Senior Vice President, Commercial Compliance, CIS; Jay 
McKinley, Senior Director, Government Pricing & Commercial Operations, Dendreon;  Peter 
Lee, Director of Commercial Compliance, West Coast Operations, CIS; Linda L. Schock, 
Director, Government Programs, CIS;  Dan Steiber, Principal, D2 Pharma Consulting 
Date and Time: Tuesday, February 12, 2013; Registration, Breakfast, Networking: 8:00–
8:30 AM, Program: 8:30–10:00 AM, Networking: 10:00– 10:30 AM 
Location: BayBio/HCP Events Center, 250 East Grand Avenue, Suite 26, South San 
Francisco, CA 94080 
Cost: Pre-registration through February 8 $20 members; $40 non-members; On-site 
registration on February 12, $30 members; $50 non-members 
Register at https://m360.baybio.org/frontend/event/registration/login.aspx?EventId=66845 
 
Topic Description 
Emerging biopharma companies have determined that a large pharma partner is not 
necessarily required to successfully launch a product in the US market. These companies 
are seeing an opportunity to retain control over the products they have worked so hard to 
develop by pursuing their own commercialization strategies in the form of a serviced-based, 
outsourced model. This "virtual" commercialization model minimizes internal systems and 
staffing while utilizing best-in-breed operational support at each stage of pre-launch 
commercial planning. 
Since launching a product is one of the most critical times for emerging companies, and the 
makings of a successful launch start years before the product hits the market, executives 
must systematically develop plans to maximize commercial viability and ensure that 
logistics are coordinated and expertly managed. We will discuss a timeline that introduces 
the specific components of the virtual commercialization model as it relates to supply chain 
management, compliance programs, contract management, and government programs 
participation. Attendees will learn key insights and best practices from companies who 
successfully implemented this model. 
Key Topics 

 What are the key operational components of outsourced commercialization and back 
office support  

 How to determine which activities are relevant to your business and the timeline for 
implementation  

 What the compliance considerations are and the options to avoid unknown risks  
 Why the US government market is important  

********************************************************************* 
East Bay AWIS, Tuesday Evening, Feb. 12, 2013 
 
Event: First Networking Social of 2013! 
Date and Time: February 12, 2013; 6pm – 8pm 
Location: Pyramid Ale House, 901 Gilman Street, Berkeley, CA 94710 
Cost: No admission (cash bar) 
Bar bites and Happy Hour Prices from 6-6:30 pm 
Please RSVP at Eventbrite for head count: http://febnetpyramid2013.eventbrite.com 
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******************************************************************** 
Deloitte Recap Webinar, Tuesday Morning, Feb. 12, 2013  
 
Topic: “Breakthrough Alliance Award™ Nominees Announcement 
Date and Time: February 12, 2013; 10:00 AM PT | 1:00 PM ET  
Duration: 30 Minutes 
Register at info.recap.com/alliance.html 
Webinar Description 
An Analysis of the Five Deals Nominated for Deloitte Recap's Breakthrough Alliance Award 
Join us on February 12 for a discussion of five innovative deals selected as nominees for the 
Breakthrough Alliance Award. The annual award, presented at Deloitte Recap's 2013 
ALLICENSE™ conference on April 29, honors the creative partnering efforts of business 
development licensing professionals. Deloitte Recap analysts examined hundreds of 
biopharma license deals negotiated in 2012 and used both subjective and objective criteria, 
including a minimum disclosed deal size of $100 million, to identify the top five contenders 
for deal of the year. 
 
At the end of the webinar, cast your vote (employees of nominated companies are 
excluded) for the alliance that brought the best new ideas to biopharma deal making in 
2012. 
 
Who should attend: 

 Business development professionals  
 Biopharma corporate executives  
 VCs and investment bankers  
 CFOs and financial executives  
 Lawyers serving biopharma clients 

 
*************************************************************** 
BayBio Life Science Series, Tuesday Morning, Feb. 12, 2013 
 
 
Topic: “Know Your Options: Considering a "Virtual" Commercial Operation”  
Speakers:  

Chris Cobourn 
Senior Vice President, 
Commercial 
Compliance, CIS 

Jay McKinley 
Senior Director, 
Government Pricing & 
Commercial 
Operations, Dendreon 

Peter Lee 
Director of Commercial 
Compliance, 
West Coast Operations, 
CIS 

   
Linda L. Schock 
Director, 
Government Programs, 
CIS 
 
 

Date and Time: Tuesday Morning, Feb. 12, 2013 Registration, Breakfast, Networking: 8:00–
8:30 AM; 
Program: 8:30–10:00 AM; Networking: 10:00– 10:30 AM 
Location: BayBio/HCP Events Center, 250 East Grand Avenue, Suite 26, South San 
Francisco, CA 94080 
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Pre-registration through Feb. 8 $20 members; $40 non-members; On-site registration on 
Feb. 12, $30 members, $50 non-members 
 
Topic Description 
Since launching a product is one of the most critical times for emerging companies, and the 
makings of a successful launch start years before the product hits the market, executives 
must systematically develop plans to maximize commercial viability and ensure that 
logistics are coordinated and expertly managed.  
 
We will discuss a timeline that introduces the specific components of the virtual 
commercialization model as it relates to supply chain management, compliance programs, 
contract management, and government programs participation. Attendees will learn key 
insights and best practices from companies who successfully implemented this model. 

 

At the breakfast, we'll discuss: 

 The key operational components of outsourced commercialization and back office 
support  

 How to determine which activities are relevant to your business and the timeline for 
implementation  

 What the compliance considerations are and the options to avoid unknown risks  
 Why the US government market is important  

******************************************************************* 
UC Berkeley Extension, Thursday Evenings, Feb. 14-28, March 7-14 and 28  
 
Topic: “Life Science Product Marketing: It’s All in the Plan” 
Instructor: Audrey S. Erbes, Ph.D. 
Guest Speakers: 

 Deb Donovan, Director of Marketing at Avantis Medical Systems 
 Christian Schuler, Partner, Simon Kucher 
 Stanley Skrzypczak, M.S., M.B.A., Senior Director, Commercial Development, 

Genomic Health  
 Charles Versaggi, President, Versaggi Biocommunications 
 Steven Wong, Senior Consultant, Plan A 

Dates and Time: Thursdays, Feb. 14-28, March 7-14 and 28, 2013; 6:00 – 9:00 pm 
Location: UC Berkeley Extension, 1301 Shoreway Road, Suite 400, Belmont, CA 94002 
Fee: (Fee and EDP number to be announced in December—$695 in 2012) 
See more details and register at http://extension.berkeley.edu/catalog/course135.html in 
early December. 
 
Course Description 
This science product marketing course introduces industry-relevant product planning 
knowledge and skills required for successfully marketing life science products and, 
specifically, explores the development of strategic and tactical marketing programs for their 
launch. Topics include learning about different market research approaches; information 
resources critical for developing a successful plan, product strategy and positioning with 
differentiated claims; and how to identify the most lucrative target audience. Course 
activities include a team-developed preliminary marketing plan. 
The course is appropriate for professionals at all levels in life science marketing research, 
product planning and management, product sales, promotion, business development and 
licensing, public and corporate relations, as well as other company functions involved in the 
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development and commercialization of a product and its labeling, including clinical and 
regulatory. 
Course participants will learn about the development of a marketing strategy, product 
positioning, differentiated claim structure and selection of target audience as members of a 
class-based product team that replicates a company-based team. They will understand what 
goes into successful tactical marketing and promotional programs and gain insights into 
what it takes to gain management approval and resources for implementation. 
 
Course Instructor 
Audrey Erbes, Ph.D., Principal, Erbes & Associates and www.audreysnetwork.com, is a 
life-science business development and marketing consultant and developer of 
customized executive education. With more than 30 years of managerial experience in 
the biotech and pharmaceutical industry, she was Executive Vice President and 
cofounder of Kowa Research Institute, a biopharmaceutical licensing and investment 
subsidiary of Kowa Company Ltd., Japan and before that held U.S. and global 
management positions at Syntex Corp. (acquired by Roche) in market research, product 
management, strategic marketing and planning, and business development.  
 
Guest Speakers and Their Topics 
Debbie Donovan, B.A., an expert in medical device marketing, is focused on developing 
digital marketing programs for medical technology companies—including the integration of 
social media channels. Currently, Debbie is the Director of Marketing at Avantis Medical 
Systems supporting market adoption of Third Eye® Retroscope. Previously, she was a 
Senior Manager at Intuitive Surgical and, addition, had experience serving Ob/Gyn, 
Orthopedics/Spine and ENT physicians at Conceptus, Kyphon and Somnus. Her expertise is 
in developing effective strategies and leading teams in marketing communications, public 
relations and event programs. Before heading to the client side, Debbie began her career at 
a medical advertising and public relations agency. “e-Marketing: Connecting with Providers 
and Patients” 
 
Christian Schuler, a Partner in the Life Science Division of Simon - Kucher & Partners 
working out of the company’s San Francisco office, specializes in strategic pharmaceutical 
marketing, value-to-customer, market entry strategies, P&R strategies and generic defense 
strategies. Since joining Simon - Kucher & Partners, Mr. Schuler has conducted in-depth 
research and data analysis for life science companies and developed various national and 
international pricing and market entry strategies for new chemical entities, medical devices 
and scientific equipment. He has published various articles on pharmaceutical marketing, 
fixed reference pricing, generic defense strategies and functional food in German and 
English and is a frequent speaker on international conferences on pharmaceuticals.  “Role of 
Pricing and Reimbursement in Product Management Strategic Planning” 
 
Stanley Skrzypczak, M.S., M.B.A., Senior Director, Commercial Development, Genomic 
Health was previously Senior Director of Oncotype Marketing and Director of Managed Care 
Marketing there. He has over 25 years of successful biotech and pharmaceutical sales and 
marketing experience, including product, managed care, clinical marketing and sales 
management. In his last position at Genentech, he was the Senior Product Manager for 
Xolair Marketing. Stan initially built a career in field sales and management for 7 years at 
Searle Pharmaceuticals, prior to joining Genentech where he worked for 18 years. “Product 
Management 101 – Developing/Executing The Tactical Plan”  
 
Charles S. Versaggi, Ph.D., is President, Versaggi Biocommunications®, a marketing 
consultancy specializing in corporate and marketing communications for the global life-
science industry. Based in the San Francisco Bay Area, the firm serves clients in every stage 
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of development — from seed funding through research and development, clinical trials, 
regulatory approval and worldwide product marketing. With nearly 30 years of strategic 
marketing and communications experience, Dr. Versaggi has directed marketing and 
communications initiatives for life science companies ranging from startups to Fortune—100 
global leaders. These include the launch of the first genetically engineered vaccine and 
genomic disease management products, and the first applications of minimally invasive 
surgery. "Building Value through Strategic Marketing Planning and Communications." 
Steven Wong, B.A., is a Senior Consultant at Plan A, a strategic marketing consulting firm 
servicing biotechnology and pharmaceutical companies. He specializes in developing 
patient-based forecast models and prioritizing marketing opportunities in therapeutic areas 
such as oncology and infectious diseases. At Plan A, he has directed numerous consulting 
engagements, including opportunity assessments, complex population modeling, and 
therapeutic area strategy. Additionally, Mr. Wong co-authored several editions of Plan A’s 
ONCOSight and Innovations in Anticancer Drugs multiclient report series. "Market Research 
Information Resources” 
 
Course Content Outline 
Strategic Marketing Research, Analysis and Creativity 

 Marketing plan outline 
 Market research tasks and methodology for implementation 
 Analysis of market research results for input to planning 
 Development of market strategy 
 Selection of best market segment and target audience focus 
 Development of product positioning and claim structure 

The Marketing Program  
 Development of tactical marketing program: steps and content 
 Development of information about the product and its competitive market needed for 

hiring vendors and providing direction that would assist in selection and 
implementation of tactical programs 

 Selection of tactical marketing activities and programs for plan implementation 
Writing the Product Marketing and Sales Plan 

 Putting all the elements together in draft plan 
 Writing final preliminary plan for implementation 
 Selling the plan and obtaining prospective “company commitment” to proposed 

plan, marketing programs and related budget with guest Marketing Committee 
Presentation of Team Marketing Plans 
********************************************************************************* 

BayBio Entrepreneur & Investor Roundtables, Thursday, Feb. 14, 2013 
 
Date and Time: Feb. 14, 2013, 4:00 – 7:00 pm 
Location: Gateway Ballroom 104, The Moscone Center North, 747 Howard St., San 
Francisco, CA 94103 
$3.50/hour 
Fifth and Mission Garage 
Cost: Investors: Complimentary; Entrepreneurs: $40.00 by February 7 | Onsite: $80.00 
Take the first step towards your innovative success and register today 
www.BayBioRountables.com 
 
Event Description 
The BayBio Entrepreneur and Investor Roundtables is a unique event designed to act as a 
catalyst for burgeoning entrepreneurs, and is well known for its iconic 'speed-dating' format. 
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The Roundtables facilitate introductions, dialogue and connections between life science 
entrepreneurs and investors. This event provides early-stage companies with accessibility 
into the capital markets while providing investors a first look at intriguing innovations. 
Annually, VC firms and Angel Investors listen to focused pitches from dozens of biotech 
entrepreneurs thereby opening the door for future growth. This event has grown each year 
and now attracts over 200 people annually, with the expectation of even a greater number 
of registrants in 2013. 
********************************************************************************* 
Bio2Device Group, Tuesday Morning, Feb. 19, 2013 
 
Topic: “Bay Area Biomedical Industry: Current Trends and Future Outlook” 
Speaker: Audrey Erbes, Ph.D., Principal, Erbes & Associates and www.AudreysNetwork.com,  
part-time instructor UC Berkeley Extension 
Date and Time: Tuesday morning, Feb. 19, 2013, 8:30am  
Location: Sunnyvale City Council Chambers, 456 West Olive Ave., Sunnyale, CA  
Cost: $0  
No registration is required. 
 
Topic Description  
Have you been wondering what’s behind the less than rosy trends picture for the Bay Area 
pharmaceutical, molecular diagnostics and medical device space this past year? And why 
the Boston cluster seems to be enjoying more good news lately than California? Audrey 
Erbes will discuss the factors, trends and events driving the paradigm shifts in financing, 
R&D development and staffing levels along with providing the potential outlook for the 
future. She will share some promising new efforts that potentially will lead to positive 
changes in the sectors that we would like to see. 
 
Speaker Bio 
Audrey Erbes, Ph.D., Principal, Erbes & Associates and Audreysnetwork.com is a life-science 
business development and marketing consultant serving emerging biotech companies, 
industry educator, and organizations leader who teaches bioscience business development 
and marketing courses at UC Berkeley Extension. She has 25 years of corporate managerial 
experience in the biopharmaceutical industry including Executive VP and Co-founder of 
Kowa Research Institute and U.S. and international man¬agement positions at Syntex 
Corporation (acquired by Roche) in market research, product management, strategic 
marketing, and business development with a special emphasis on Europe and 
Asia/Pacific/Canada.  
 
Industry involvements include VP Board Member of the Bay Area Bio2Device Group and 
writer of weekly industry blogs with complimentary event and job lists. Audrey was named 
the NCC—Association for Women in Science, “2006 Distinguished Professional” and 
Professional Women’s Healthcare Alliance (PWHA), “2006 Innovator of the Year”. She holds 
an M.A. and Ph.D. in political science from the University of Florida. 
*************************************************************** 

Prescience International, Tuesday Midday, Feb. 19, 2013 
 
Topic: "How to... Workshop: Perfecting your Pitch" @ Prescience Bay Area (note the 
speaker’s background is not life sciences) 
Speaker: Bharat Gupte, Cleantech Mentor (speaker will cover relevance to all life science 
startups) 
Date and Time: Tuesday, February 19, 11:30am – 1:30pm 
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Location: Environmental Business Cluster/ San Jose Innovation Center, 10 South 3rd Street, 
1st Floor, San Jose, CA 95113 

 Regular rate: $35 
 Partner rate: $25 
 Meet with Alumni rate: $20 
 Student rate: $15 
 EBC Members: Free 
 On-site, if space allows: add $10 to the above 

Seating is limited for this event, so early pre-registration is recommended to avoid 
disappointment!  
 
Don't hesitate to bring your brown bag! 
Topic Description 
Whether an entrepreneur is pitching an investor, customer, or other stakeholder, there are 
basics that apply for any pitch. 
This session will provide you with valuable feedback and coaching on topics that should be 
in your pitch such as market validation, financials, sales & marketing, product development, 
technology feasibility, slide structure and much more. Join us to hear tips and tricks 
delivered by industry expert Bharat Gupte. 
More info and registration: http://www.prescienceintl.com/events/ev_ba-2013Q1_HowTo-
PerfectingYourPitch.html 
 
Speaker Bio 
Bharat Gupte, Cleantech Mentor 
Bharat has been a Board Member/Advisor at numerous technology and renewable energy 
companies - such as Paper Battery Company and Agrion - and is experienced in private 
financing, operational and management issues related to them. He has also helped private 
equity firms on due diligence, board and advisory roles for technology companies. He 
earned an MBA at The Wharton School, University of Pennsylvania, where he was on the 
Director's Honors List. He has a BSEE degree, with distinction, from the Indian Institute of 
Technology in New Delhi. 
 
**************************************************** 

NCC ACRP, Wednesday Evening, Feb. 20, 2013 
 
Hold The Date!! Registration Coming Soon!! 
Topic: “Trouble Shooting Enrollment and Retention - Prevention or Rescue?” 
Speaker: Beth Harper, President, Clinical Performance Partners, Inc. 
Date and Time: Wed. February 20, 2013 6:00 – 9:00 PM 
Agenda:  
6:00 – 7:00 PM Registration, Networking, and Dinner Buffet 
7:00 – 7:30 PM President’s Welcome, Sponsor recognition, Raffle, Announcements/ OPEN 
MIC” 
7:30 – 8:45 PM Educational Presentation 
8:45 – 9:00 PM Networking 1:1 with speaker 
Location: BioMarin Pharmaceutical, Inc., San Rafael Campus  
 
Program Description  
Is subject enrollment and retention “rescue mode” an inevitable reality in clinical research 
or can this be prevented? The short answer is yes- study implementation can be 
successfully planned and site enrollment performance problems can be prevented. 
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This session will share best practices, lessons learned and the experience from the 
presenter who has rescued and rejuvenated over 300 trials suffering from poor enrollment, 
high drop-outs and a myriad of other site performance problems. In this highly interactive 
session you will learn how to diagnose and troubleshoot enrollment, retention and site 
performance problems. You will learn how to uncover root causes then identify and prioritize 
the most appropriate solutions to intervene on performance issues. 
 
You’ll learn how to apply these techniques proactively to prevent the issues in the first 
place. You’ll also see the results of a 15-year Meta-analysis of extensive site needs 
assessment surveys which will showcase the support that sites most need and request when 
studies get into trouble. 
 
Speaker Bio  
Beth is the President of Clinical Performance Partners, Inc. a clinical research consulting firm 
specializing in enrollment and site performance management. Previously she was the Chief 
Clinical Officer of Centerphase Solutions, Inc., a technology-enabled consultancy specializing 
in protocol optimization services as well as Sr. Vice President at D. Anderson and Company 
a firm specializing in patient recruitment and retention. Beth’s career began as a clinician 
(Occupational Therapist / Certified Hand Therapist) where she practiced and served as a 
Clinical Research Coordinator for 10 years. This was followed by a transition to work as a 
Clinical Research Associate (CRA / Monitor) for a Contract Research Organization. Her role 
as Associate Director for Merck Research Laboratories in their Clinical Research Operations 
group provided a “360-degree” view of clinical research operations from the site, CRO, 
sponsor and service provider perspectives. 
 
In addition to her 28 years of clinical research experience, she is an Adjunct Assistant 
Professor at the George Washington University who has published and presented 
extensively in the areas of study feasibility, site selection, patient recruitment and protocol 
optimization. Beth has also served as a curriculum designer and trainer for Barnett 
International for nearly 20 years and is well versed in adult learning principles and effective 
training techniques for the adult learner. Beth is currently also on the Editorial Advisory 
Board for ACRP’s award winning journal The Monitor. Beth received her B. S. in 
Occupational Therapy from the University of Wisconsin and an M.B.A. from the University of 
Texas. 
 
Program Objectives:  
1. Describe two approaches for diagnosing subject enrollment and retention problems 
2. Identify common issues impacting successful site performance 
3. Discuss creative problem solving techniques to overcome enrollment, retention and site 
performance problems 
 
Target Audience:  
. Clinical Research Professionals 
. Sponsor Organizations 
. Study Site Investigators & Coordinators 
. Independent Consultants 
. Clinical Research Students 
. Academic Medical/Clinical Researchers 
. Service Providers 
. Vendors 
. Institutional Review Boards 
. Quality Assurance 
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************************************************************************* 

EMBS, Wednesday Evening, Feb. 20, 2013 
 
Topic: “The Use of High-Resolution Infrared Thermography to Analyze Thermal Profiles of RF 
Cardiac Ablation Catheter Technologies“ 
Speaker: Leslie Oley, Consultant 
Date and Time: Wednesday, February 20, 2013, 7:30 PM  
Location: Room M-114, Stanford University Medical School  
Optional dinner location: Stanford Hospital Cafeteria, 6:15 PM (no host, no reservations)  
 
Topic Description 
Radiofrequency Ablation (RF) Catheters are often used to treat certain cardiac arrhythmias, 
like atrial fibrillation, during minimally-invasive cardiac ablation procedures. During these 
procedures, RF energy is applied to discreet areas in the cardiac tissue to form small scars 
(or “lesions”),rendering the tissue no longer electrically conductive and eliminating the 
arrhythmogenic electrical pathway in the heart. The physics behind lesion creation with 
different RF ablation catheter technologies has not been fully characterized, and is 
suspected to have an important effect on procedural safety and patient outcomes.  
 
This research used High Resolution Infrared (IR) Thermography to characterize the real-
time thermal dynamics of several RF Catheter electrode designs in an in vitro model. An IR 
camera (ThermoVision A20M) acquired real-time thermal images during lesion formation 
with the catheters. Localized temperatures around the electrodes and at various locations in 
the myocardial tissue were tracked, analyzed and compared for the different catheter 
designs. This novel IR Thermography method determined that different RF electrode 
configurations and cooling mechanisms generated significantly different thermal profiles, 
and suggested that certain design characteristics may optimize lesion formation and 
procedural safety.  
 
Speaker Biography 
Leslie’s career interests have focused on the integration of engineering and medicine to 
provide new therapeutic options to patients. She began her career with Boston Scientific in 
both R&D and Product Management roles, where she conducted ablation biophysics research 
and had responsibility for several commercial and next-generation Electrophysiology 
product lines. Most recently, Leslie spent 3 years at Voyage Medical, contributing to the 
development of a novel intracardiac visualization technology and the execution of a clinical 
feasibility trial. Leslie is currently a product strategy consultant, working with early-stage 
medical device companies in clinical areas such as peripheral vascular disease, chronic liver 
disease, and sleep apnea. Before entering the medtech industry, she spent several years 
conducting NSF-funded research in cardiovascular mechanics and imaging. Leslie earned a 
B.S. in Mechanical Engineering from Penn State University, and a M.S. in Mechanical 
Engineering, with a depth in Biomechanics, from Stanford University. 
*********************************************************************** 

HBA Series, Wednesday Evening, Feb. 20, 2013 
 
Topic: “Parkinson’s Disease: Genetic Mystery Unravelled” 
Speaker: Emily Drabant, PhD, Research and Alliance Manager at 23andMe 
Date and Time: Wednesday, February 20, 5:30 – 8:15pm 
Registration: Please visit hbanet.org for additional information and to register for the 
event. 
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Fee: Member: $40*; Nonmember: $50*; Student: $15* (*after Feb 1, fees increase 
$5) 
Location: Stanford University, Clark Center (318 Campus Dr, Stanford, CA 94305) 
 
Topic Description 
An evening in conversation with Emily Drabant, PhD, Research and Alliance Manager at 
23andMe. 23andMe has developed a novel platform that brings together the power of the 
Human Genome Project with consumer-directed engagement and social networking tools. 
This technology provides individuals with hundreds of personalized reports on how their 
genetics impact their risk for diseases, responses to drugs, and inform their ancestral 
origins. Emily will discuss how this platform has powered an innovative research study 
into the genetics of Parkinson's disease that led to the identification of new genetic 
mutations and aspires to shed light on future therapies, in addition to other case studies. 
***************************************************************** 
Bio2Device Group, Tuesday Morning, Feb. 26, 2013 
 
Topic: “Intellectual Property: It’s a strategy, not a collection ” 
Speaker: Wouter Roorda, Consultant, Patent Agent  
Date and Time: Tuesday morning, Feb. 26, 2013, 8:30am  
Location: Sunnyvale City Council Chambers, 456 West Olive Ave., Sunnyale, CA  
Cost: $0  
No registration is required. 

Topic Description 
This presentation gives a number of examples of things management and technical staff at 
companies can do internally (or should not do!) to lay the foundation for a strategic IP 
portfolio that supports and protects their overall business strategy. 
It is light on IP-technical items, but instead focuses on some simple do’s and don’ts and a 
few tools that can be used to make the IP process more engaging and, hopefully, more 
productive. 
The goal is to help set up an easy to follow internal IP process that prepares better for the 
work of outside counsel and optimizes the use of the IP budget to create a stronger IP 
portfolio. 

Speaker Bio 
Wouter Roorda, Ph.D., has almost 30 years of experience with research and product 
development in MedTech and Life Sciences, most recently as Director of R&D at the vascular 
device division of Abbott Labs. His expertise spans the entire spectrum from identifying 
unmet clinical needs to guiding the generation of new technology concepts to creating the 
Intellectual Property portfolio. He is a recipient of Abbott’s Volwiler Research Team Award, 
the highest scientific award at Abbott Labs, and is an inventor on 35 issued US patents and 
over 30 pending patent applications. He has a Ph.D. in Pharmaceutical Technology from the 
University of Leiden, The Netherlands 
He currently operates a consultancy as a Patent Agent, assisting companies with their 
internal technology and IP portfolio development. 

********************************************************************* 

Sharevault Webinar, Tuesday Morning, Feb. 26, 2013 
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Topic: “How Equity Crowdfunding Can Help Life Science Companies” 
Speakers: Scott Jordan, Scott Jordan Associates and Linda Pullan, Pullan Consulting 
Date and Time: February 26, 2013, 10:00 AM - 11:00 AM PST 

Cost: Free 

Register at http://www.sharevault.com/resources/webinars/crowdfunding-for-life-sciences/ 

Topic Description 

Join ShareVault, Scott Jordan from Scott Jordan Associates and Linda Pullan from Pullan 
Consulting on February 26th for an exciting presentation on Crowdfunding for Life Science 
Companies. 

The past five years have been one of the more challenging periods for raising capital in the 
biotechnology industry, especially for early-stage companies. Numerous factors, including a 
challenging FDA environment upon NDA submission, long timelines to approval and the high 
rate of drug failure, have contributed to a dim venture capitalist view of the sector’s 
prospects. As a result, emerging growth biotechnology companies are increasingly pursuing 
alternative financing vehicles, including Equity Crowdfunding, to advance their drug 
development programs. 

In this ShareVault webinar, Scott and Linda will describe the different platforms available to 
Life Science companies including Equity and Non-Equity/“Compassionate Use” Crowdfunding. 
They'll also review the "JOBS Act" and it's provision for Equity Crowdfunding. Finally, Scott 
will assess the value of Equity Crowdfunding for Life Science companies including Seed, Bridge 
and Side Car financings. Don’t miss this opportunity! 

****************************************************************** 

WIB-San Francisco, Thursday Evening, Feb 28 2013 
 
Social Event: “A Perfect Pairing: Women In Bio Present Chocolate and Wine” 
Speaker: Sunita de Tourreil, The Chocolate Garage 
Date and Time: February 28, 2013, 6:00 p.m. to 9:00 p.m. PST 
Location: Xoma Corporation, 2910 7th Street, # 100, Berkeley, California 94710 
Space is limited so please sign up early! 
Cost: Members: $35.00; Non-Members: $65.00 
 
Event Description 
Chocolate and wine – two foods we love! Please join us for a special networking event with 
fellow WIB members focused on the science of taste. Artisan chocolates will be paired with 
wine, beer and spirits on February 28, 2013 from 6:30 p.m. to 8:30 p.m. PST.  
 
Speaker Bio 
Sunita de Tourreil of the Chocolate Garage will challenge our senses with blind chocolate 
tastings paired with wine, beer and select spirits. Sunita's education as a molecular biologist 
and her interest in all things cacao bring a new twist to an old love — all while mingling with 
fellow WIB members and guests. 

 
******************************************************************** 

HBA, Wednesday Evening, March 20, 2013 
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Topic: “My Mind and Me: An Exploration of Innovations in Mental Health” 
Speakers: Naomi Lam, MD, psychiatrist; Tracey Dawson, PhD, Genentech; and Manuel 
Lopez-Figueroa, PhD, VP, Bay City Capital 
Date and Time: Wednesday, March 20, 5:30-8:15pm 
Location: University of California, San Francisco, Mission Bay Campus (600 16th St, 
SF, CA 94158) 
Registration: Please visit hbanet.org for additional information and to register for the 
event. 
Fee: Member: $40*; Nonmember: $50*; Student: $15* (*after March 1, fees increase 
$5) 
 
Topic Description 
This thought-provoking and informative program will discuss innovations in mental 
health with a specific focus on issues relating to women's mental health.  Our speakers 
include: Naomi Lam, MD, an adult psychiatrist who focuses on women's health, stress 
management, and holistic/alternative practices; Tracey Dawson, PhD, a director and 
commercial team leader at Genentech, overseeing the US launch of a new psychiatric 
drug; and Manuel Lopez-Figueroa, PhD, a vice president at Bay City Capital and the 
scientific liaison for the Pritzker Neuropsychiatric Disorders Research Consortium. This 
event is co-hosted by UCSF Women in Life Science (WILS).   
 

****************************************************** 

Prescience International, Tuesday Afternoon, March 5, 2013 
 
Topic: “Startups Getting the Word Out: Cost Effective Public Relations for Entrepreneurs” 
Confirmed speakers include: 
Wade Roush, Chief Correspondent and SF Editor, Xconomy 
Ron Leuty, Reporter, San Francisco Business Times 
Jenya Meydbray, Co-founder and CEO, PV Evolution Labs 
Kirsten Maynard, Maynard PR 
Date and Time: Tue., March 5, 2013 | 3:00Pm-6:30pm  
3:00-3:30: Registration & Networking 
3:30-5:00: Panel Discussion, Q&A  
5:00-6:30: Networking Reception 
Location: Wilson Sonsini Goodrich & Rosati, 650 Page Mill Road, Palo Alto, CA 94304 
Cost and Registration  
 

 Regular rate: $50 
 Partner rate: $40 
 Meet with and BioExec Alumni rate: $30 
 Student rate: $15 
 Prescience Members: Free 
 On-site, if space allows: add $10 to the above 
 Register at http://www.prescienceintl.com/events/ev_ba-

2013Q1_PublicRelationsForStartUp.html 
Seating is limited for this event, so early pre-registration is recommended to avoid 
disappointment! 
 
Topic Description 
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As a startup, you need to effectively get the word out about your products and/or services. 
But as a startup, your main issue when hiring a PR firm is its cost. Fortunately, an 
expensive PR agency or a large PR department are no longer necessary to get your 
message out. But you do need to plan things right and know the tools available to support 
you in your buzz quest. From traditional public relations efforts to creating a digital 
footprint, the panel will provide insight into the steps necessary and concepts related to 
putting a PR machine into action.  
 
Join experts and successful startups to understand the tools available and how your startup 
can be seen and heard in the press today.  
 
Our Panel discussions are candid, interactive and informal. We want you to walk away with 
the real story behind how things work so you can make it happen yourself. This Panel will 
be followed by a Networking Reception.  
 
Thank you to our sponsor who is hosting the event! 
 
 
******************************************************************* 

Real Endpoints Symposium, Monday and Tuesday, March 11-12, 2013 
 
Topic: “Disruptors: Revolutionizing Drug/Dx Reimbursement” 
Speakers: Lewis Sandy, MD, SVP, Clinical Advancement, UnitedHealth; Michael Sherman, 
MD, CMO, Harvard Pilgrim; Carolyn Clancy, MD, Director, AHRQ; Robert Galvin, MD, CEO, 
Equity Healthcare; Rob Epstein, MD, former CMO, Medco and president, Medco Research; 
Jeff Berkowitz, SVP, Pharmaceutical Development and Market Access, Walgreen Co.; William 
Shrank, MD; Director, Rapid Cycle Innovation, CMS; Ira Klein, MD; Chief of Staff to CMO, 
Aetna; Annalisa Jenkins, MD; EVP, Head of Global Development, Merck Serono; Jack Bailey, 
SVP, Policy, Payers & Vaccines, GlaxoSmithKline; Steve Wooding; VP, Head of Market 
Access, Janssen EMEA, J&J…And more! 
Date and Time: Monday and Tuesday, March 11-12, 2013, (reception Monday night) 
Location: Hyatt Regency, Penn’s Landing, Philadelphia, PA 
Registration Rates 
 

 Registration Type by December 31 After December 31 

 Standard  $1,295 $1,695 

 Payer  $750 $850 

 Health Systems/Medical Centers $750 $850 

 Academic  $750 $850 

 Government  $750 $850 

Register at https://realendpoints.ontrackevents.com/register.cfm 
 
Topic Description 
If you attend one conference to understand the key challenges, the innovative solutions, 
and the enormous opportunities , it should be the Real Endpoints Symposium.  
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You’ll meet the payers, policymakers and industry leaders at the forefront of the revolution, 
senior executives representing millions of patients and billions of dollars in drug and 
diagnostic spend. 
And the sessions are laser-focused on the seven fundamental issues that will set the 
reimbursement agenda for the next 24 months – and beyond.  
You’ll leave this meeting with the contacts and concepts that will allow payers to 
dramatically improve the returns from their drug and technology spend — and pharmas to 
prosper by identifying and satisfying the evolving requirements. 
Leverage your time. One meeting. Enormous personal and professional ROI. 
************************************************************** 

Women in Bio, Tuesday Evening, March 12, 2013 
 
Topic: “Pathway to Success—Be Smart Out Loud—Everywhere”  
Speaker: Fran Zone 
Date: March 12, 2013, 6:00 p.m. – 8:30 p.m. PST 
Location: Genentech Hall, Mission Bay Campus, UCSF, 600 16th St., San Francisco, CA 
94158 
Register: Register at 
https://netforum.avectra.com/eweb/DynamicPage.aspx?Site=WIB&WebCode=EventDetail&
evt_key=7e0551ac-ceb5-416a-ab53-305a85f7c7c2&msm=8ca73637-2ac8-4929-b8a8-
9c2e61e0f564&cst=266f0fc3-f6e8-4f9d-9be3-41080345b8fb&ent=91b58190-7406-434b-
aafd-27255c8f233d. Deadline to register by March 10, 2013 
Are guests allowed? Yes 
Cost: Members: $30 - Non-Members:$60 
Women in Life Sciences (WILS) at UCSF: Register with special code, please email either of 
the following WILS chairs to obtain registration code: 
Brittany Anderton - Brittany.Anderton@ucsf.edu 
Nicole Giodani - Nicole.Giordani@ucsf.edu 
(To be paid by UCSF WILS fund) 
 
Topic Description 
In a world of short attention spans and brief encounters, standing out from the pack 
requires the ability to be Smart Out Loud in real time. The Smart Out Loud do not 
necessarily know all the right answers; they know the right thing to say, when to say it, 
how to say it, and how to turn every interaction into an opportunity. The future belongs to 
them because they own the present. Award-winning executive coach and leadership expert, 
Fran Zone, will join us to share her proven tools for transforming ‘showing up’ into seizing 
the day. 
 
Speaker Bio 
Fran Zone is the creator of The Zone Method™, an award-winning program for maximizing 
personal leadership style, creating compelling presentations, and mastering the art of 
‘deliberate communication’. The Zoned™ include leaders at Johnson &J ohnson, NBC 
Olympics, Genentech, and the White House. Fran transforms lives via strategic 
communication workshops, executive coaching sessions, leadership seminars, and on-air 
appearances. Known for creating tools for ‘in the now’ compelling communication, Fran is 
the #1 rated keynote speaker at business conferences nationally. Her Monday missive, 
stellarStarters™, is read weekly by Fortune 500 leaders, best-selling authors, media editors, 
and individuals ready to be more rather than just ‘do’ more. Fran founded Zone 
Communication in 1991 and is based in San Francisco. 
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Contact Us 
For membership information contact: sanfrancisco@womeninbio.org 
For general information visit our website: www.womeninbio.org/chapter-sanfrancisco.shtm 
*************************************************************************
* 

UCSC Extension and CACO, Clinical Trials Essentials: A One-Week Intensive 
Course, March 11-15, 2013 

Event: “Clinical Trials Essentials: A One-Week Intensive Course”825. NATSC (3.5 CEU) 35.0 
hours CA BRN/LVN Credit—Provider #CEP13114 
Offered in Collaboration with University of California at Santa Cruz – Silicon valley Extension 
Location: Crowne Plaza Hotel, Foster City, CA. 
 
Monday March 11, 2013 – 8:30 am—12:30 pm 
Drug Development Process 4 hours – Edward Rozhon  

 Overview of the drug discovery & development process  
 Major players in drug development  
 Assay development and discovery of new medical entities  
 Non clinical and clinical development of new drugs  
 History and regulatory oversight of FDA  
 Structure of Phase I, II, & III clinical trials  
 FDA review of New Drug Application. 

 
Monday March 11, 2013 – 1:30 pm—5:30 pm 
Science of Clinical Trials Design 4 hours – Mike Huston  

 Phases of drug development  
 Objectives of clinical studies  
 Basic clinical trials designs  
 Underlying science for clinical trials designs. 

 
Tuesday March 12, 2013 – 8:30 am—12:30 pm 
GCP & ICH Investigator & Clinical Research Site 4 hours – Jacquie Mardell 

 Historical and legislative roads to good clinical practice  
 Role and regulation of ethical review  
 The research-care conflict and elements of informed consent  
 Investigator and sponsor obligations. 

 
Tuesday March 12, 2013 – 1:30 pm—2:30 pm 
Global Clinical Trials Perspective 1 hour -- Jacquie Mardell 

 What to watch for in global clinical trials. 
 
Tuesday March 12, 2013 – 2:45—5:30 pm 
Applied Statistics in Clinical Trials 3 hours – Pete Shabe  

 The role statistics plays in clinical research  
 Basic data summarization techniques  
 Estimation and Hypothesis Testing Introduction  
 Estimation and Confidence Intervals  
 Statistical Hypothesis Testing. 

 
Wednesday March 13, 2013 – 8:30 am—12:30 pm 
Monitoring Clinical Trials 4 hours – TBA 
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 Review the basic regulatory requirements of monitoring a clinical research study  
 Describe the tasks that should be performed before, during, and after a monitoring 

visit  
 Learn how to track all key parameters involved in monitoring a site  
 Know how to complete visit reports and follow-up on action items after each site 

visit. 
 
Wednesday March 13, 2013 – 1:30 pm—3:30 pm 
Business of Clinical Research 2 hours – Nanette Nanjo-Jones  

 The Market Players – Pharma, Biotech, Contract Research Organizations (CROs)  
 Cost of Doing Business – Cost of conducting clinical research  
 Outsourcing and CROs – It costs money to make money  
 Innovative Ways to Reduce Cost – Business Strategies and Process Innovations. 

 
Wednesday March 13, 2013 – 3:45 pm—5:30 pm 
Study Site Perspective 2 hours – Laila Craveiro  

 Translational research in an academic center: fundamental strengths and 
weaknesses  

 Research Process and Operations management as the success of a trial  
 Essential conversations between academia, biomedical and pharmaceutical 

companies, venture capitalists and consultants  
 Data Integrity and well-supported metrics (Case Studies). 

 
Thursday March 14, 2013 – 8:30 am—12:30 pm 
Clinical Data Management 4 hours – Susanne Prokscha 

 Key data management activities for study startup, conduct, and closeout  
 Regulations applicable to data management activities  
 Clinical data management systems and electronic data capture (EDC)  
 Working with contract research organizations (CROs) for data management. 

 
Thursday March 14, 2013 – 1:30 pm—5:30 pm 
Clinical QA/Compliance Audits and the FDA 4 hours – Frances Ann McKenney  

 Qualifications needed for GXP auditors and FDA Inspectors  
 Objectives of sponsor audits and regulatory inspections  
 Similarities and differences between sponsor audits and regulatory inspections  
 General approach to hosting an audit or inspection  
 Types of findings that cause concern for auditors or inspectors. 

 
Friday March 15, 2013 – 8:30 am—12:30 pm 
Good Manufacturing Practices and the Transition to Full Scale Manufacturing 4 hours – 
Steven Kuwahara 

 The transition from the GMP for Phase 1 products to full GMP requirements.  
 GMP for drugs.  
 GMP for biologics and related products, including Good Tissue Practices.  
 Considerations for process validations. 

 
Friday March 15, 2013 – 1:30 pm—5:30 pm 
Medical Devices, An Overview 4 hours – Deborah Tolomeo 

 Legislative and regulatory overview of clinical trials with medical devices  
 FDA Investigational Device Exemptions, 510(k)s, PMAs, and HDEs  
 Post-approval studies and Post-market requirements·  
 Globalization and the changing regulatory environment. 
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In order to make it easy for you to attend, we have arranged this 1-week course into 10 
half-day modules. You can either sign up for the full week or pick/choose any of the 10 
modules. 
To register, visit www.CACO-PBSS.org.  
******************************************************** 

UC Berkeley Extension Intensive Course, Thursday and Friday, April 11-12, 2013 

Topic: "Life Science Business and Marketing: Their Integral Role for Success"  
Instructor: Audrey S. Erbes, Ph.D.; Guest Speakers: Joyce Chiarenza, Don Holsten, Pharm. 
D., Bev Hudson, M.B.A., Julie Tompkins, M.B.A. 
Date and Time: Thursday and Friday, April 11-12, 2013; 8:30 am – 5:00 pm 
Location: New Belmont Center, UC Berkeley Extension, Room 3B, 1301 Shoreway Road, 
Suite 400, Belmont, CA 94002 
Fee: $795; (EDP 408302)  
Register at http://extension.berkeley.edu/catalog/course190.html 
 
Course Description 
The life science industry presents very different challenges found in other industries and 
requires specialized knowledge and skills to navigate the unique regulatory path 
requirements, lengthy development times, expensive clinical trial process, FDA control of 
advertising and labeling, and impact of managed care on reimbursement and pricing. This 
course conveys the foundational research and analysis skills needed on the job to make 
good marketing and business recommendations and decisions across company functions.  
 
Course includes two days of intensive classroom work and mentoring by instructor available 
for balance of term while completing term project.  Students will learn how to research 
and analyze markets and environments for making recommendations and decisions useful 
for all professional functions in bioscience companies. They will learn how to do typical 
business and marketing assignments common to the workplace and receive 
templates/outlines for documents. In the process students will develop a basic 
understanding of the role and benefits of various business and marketing functions involved 
in company’s success, underscoring their roles across all stages of company and product 
lifecycle. Participants will learn what makes the industry “tick,” identify challenges and 
opportunities critical to the success of a company and its products that might otherwise be 
overlooked until too late in the development process. Students will complete business 
investment analysis of a company and its technology/products of their choice for term 
project. 
 
Deliverables 
Students receive an extensive student reader with lecture slides for note taking, lists of 
Internet-accessible information resources and gratis access to otherwise paid subscription 
databases to assist in researching their term project.   
 
Who Will Benefit from This Course 
Experienced and newer business and marketing professionals--as well as scientific, clinical, 
regulatory, and legal professionals--can benefit from this introduction to the important 
business and marketing aspects of the life science industry and how to research and 
develop solutions to handle its challenges.  
 
Course Director 
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Audrey Erbes, Ph.D., is a global life-science business development and marketing consul-
tant, industry blogger at www.AudreysNetwork.com, organization leader, public speaker and 
developer of customized executive education. She is known for her industry blog 
publications on Audreysnetwork.com. She had 25 years of corporate managerial experience 
in the biopharmaceutical industry including Executive Vice President and Cofounder of Kowa 
Research Institute, a biopharmaceutical licensing and investment subsidiary of Kowa 
Company Ltd., Japan. Before that she held both U.S. and international management 
positions at Syntex Corp. (acquired by Roche) in market research, product management, 
strategic marketing, and business development with a special emphasis on Europe and 
Asia/Pacific/Canada.  
 
Guest Speakers and Their Topics 
 
Joyce L Chiarenza, Chiarenza Consulting, L.L.C. is a regulatory affairs, labeling expert and 
clinical compliance certified professional with over 40 years of pharmaceutical and biotech 
experience. She held managerial positions in quality control, quality assurance, compliance 
and regulatory affairs. After more than 16 years at Genentech, Inc., she became a 
regulatory affairs consultant, specializing in labeling, advertising and promotion, and clinical 
compliance. Prior to Genentech she worked in quality with Abbott Laboratories and for three 
years worked in area of vitamins, food supplements and cosmetics.  
Joyce holds a B.S. degree in Child Psychology and Special Education Credentials from 
California State University at Northridge. In 2010, she received her certification as a Clinical 
Compliance Professional. Topic: “Operating in the U.S. Regulatory Environment: Is Product 
Approvable” 
 
 
Donald Holsten, Pharm D., a regulatory consultant and educator with over 20 years 
of national and international experience as a senior regulatory affairs and quality assurance 
executive, has expertise in food, drug/biopharmaceutical, medical device and cosmetic 
products. He has an intimate knowledge of the FDA approval cycle and has helped prepare 
numerous biotechnology and pharmaceutical companies for FDA interactions and panel 
reviews.  Don has held management positions at several companies, including Liposome 
Technology, Inc and Oclassen Pharmaceuticals, Inc. where he was Director of Regulatory 
Affairs/Quality Assurance and Director of Regulatory Affairs, respectively.  Earlier in his 
career he held a senior level position as Assistant Chief, Food and Drug Branch, Department 
of Health Services for the State of California. Topic: “Operating in the U.S. Regulatory 
Environment: Is Product Approvable: A Case Study” 
 
Bev Hudson, MBA, is the Senior Vice President, Business Development, Omnicomm 
Systems, Inc., a Web-based electronic data capture (EDC) and eClinical (eClinical) software 
and services company with products that streamline the clinical research process. 
Previously, she was VP and General Manager of Clinical Research Services at MedPoint 
Communications, Inc. and earlier ran sales and operations for Mayo Clinical Trial Services. 
She spent eleven years at Genentech in sales and marketing management roles. Topic: 
"The Impact of U.S. Health Care System on Marketing Biotech Products" 
 
Julie Tompkins, MBA, is Sr. Vice President at Timely Data Resources (TDR), a healthcare 
market research and consulting firm.  She has more than 30 years experience in the 
pharmaceutical and biotech arenas, including 12 years in industry and more than 20 years 
in market research consulting, and has worked with pharmaceuticals, diagnostics, and drug 
delivery systems.  At Syntex (acquired by Roche), Julie worked in both R&D and Marketing, 
including positions as Analytical Chemist, Market Research Analyst, Manager of New Product 
Planning, and Manager of Market Analysis.  She spent most of her time in Marketing as the 
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primary liaison between Marketing and R&D, serving as a key member on multi-disciplinary 
project teams and strategic planning committees.  After leaving Syntex, Julie was President 
and Founder of MedSearch, a primary market research company that merged with TDR in 
January 2000.  She holds a B.A. in Human Biology from Stanford University and an MBA 
from Santa Clara University. Topic: “The Role of Market Research in Product Planning, 
Development and Marketing" 
 
Course Content Outline 

The Discipline of Marketing in the Bioscience Industry 
 Unique bioscience industry marketing characteristics 
 The core marketing functions 
 Pivotal documents associated with marketing functions  
 The critical role of marketing at all stages of a product’s development  

Marketing Research and Analysis  
 Use of market research to optimize product planning, development and marketing 
 Role of market research throughout development of company and product 
 Defining the objectives, planning and implementation of the research 
 Types of market research and methodologies 

Impact of Managed Care System on Marketing Bioscience Products 
 Review healthcare industry trends/data that impact cost and reimbursement  
 Define “who/what is the U.S. healthcare system” and how it influences the 

commercialization process 
 Define reimbursement from Managed Care perspective 

Success Parameters for Products and Companies 

Dealing with regulatory Environment and Product’s Approvability 

The Role, Function, Objective of Selected Major Marketing Functions 
 Business Development and Licensing Process, Contract and Terms 
 Product/Technology Opportunity Assessment Research and Recommendation 
 Strategic Planning and Strategic Plan  
 Product Management and Product Marketing Plan 
 Sales and Distribution 

 
 
*************************************** 
HBA, Wednesday Evening, April 17, 2013 
 
Topic: “Connecting the Mind, Body and Action- Translating Neuroscience into 
Leadership” 
Speaker: Charlotte Milliner, CEO and President of The Center for Professional 
Development, Inc. 
Date and Time: Wednesday, April 17, 5:30-8:15pm 
Location: Golden Gate University, University Center (536 Mission Street, SF, CA 
94105) 
Registration: Please visit hbanet.org for additional information and to register for the 
event. 
Fee: Member: $40*; Nonmember: $50*; Student: $15* (*after April 1, fees increase 
$5) 
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Topic Description 
An evening discussion with a focus on social cognitive and affective neuroscience and 
practical application to leadership.  Charlotte Milliner, CEO and President of The Center 
for Professional Development, Inc., will speak about the intersection of neuroscience 
with leadership.  In this dynamic discussion, Charlotte will share insights within the 
field of social cognitive and affective neuroscience and their application to leadership.  
She will focus on how to effectively collaborate and influence others.   

 
*********************************************************************** 
Recap Allicense 2013, Monday and Tuesday, April 29-30, 2013 
 
Conference: “Allicense 2013” 
Date and Time: Monday – Tuesday, April 29-30, 2013 
Location: Palance Hotel, San Francisco, CA 
Register now at the Early Bird rate of $1,706. Expires on Feb. 1 
General Rate: $2,275 
Early Bird: $1,706 (ends Feb 1) 
Academic/Non-Profit: $1,137 
Team Discount: 30% off additional registrants from the same company 
 
Registration includes two days of conference sessions, continental breakfasts, seated 
luncheons, and attendance to the Breakthrough Alliance Award™ dinner on April 29. 
For further details and registration, go to http://www.recap.com/allicense/2013/index.html 
 
Conference Description 
The Deloitte Recap ALLICENSE™ meeting brings together leading biopharma dealmakers 
and industry leaders in an open, collaborative forum designed to encourage debate and 
tackle the significant challenges facing dealmaking teams today. 
Celebrating its 17th year, ALLICENSE has become a landmark partnering conference for 
sharing cutting-edge insights that help shape the future of biopharma business 
development. 
 
This year's agenda includes: 

 Venture Capital Trends, Jonathan Norris, Managing Director, SVB Capital 
 Public Markets - A CEO's Perspective, Kleanthis Xanthopoulos, CEO, Regulus 

Therapeutics 
 How Price (Drug) Affects Price (Deal), Roger Longman, CEO, Real Endpoints LLC 
 Special Lunch Keynote - Innovation: From University to Corporation, Dr. Susan 

Desmond-Hellmann MD, MPH, Chancellor, UCSF Medical School 
 Trends in Dealmaking, Jennifer Doyle, Senior Biopharma Deals Analyst, Deloitte 

Recap LLC 
 Option Deals and M&A Trends, Chris Dokomajilar, Manager and Senior Biopharma 

Analyst, Deloitte Recap LLC 
 
Panel Discussions 

 Big Pharma Dealmaking Leaders Shaping the Next Era of Licensing 
 A Fresh Perspective in Company Building, The Versant Approach 
 Old vs. New: Venture Capital Model 
 Corporate Venturing and Deals Coming Together 

 
Breakthrough Alliance Award Dinner 
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A special dinner announcing the award winner and celebrating the most innovative deals of 
2012. 
***************************************** 
UC Berkeley Extension Free Information Session, Wed. Evening, May 22, 2013 
 
Topic: “Free Information Session: All Life Science Industries Professional Certificates and 
Specialized Programs of Study” 
Date and Time: Wednesday, May 22, 2013, 6-8 pm 
Location: Room 804, UC Berkeley Extension Downtown Center, 425 Market St., 8th Floor 
(enter on Fremont St.), San Francisco, CA 
No fee (EDP 406330) 
https://enroll.unex.berkeley.edu/cgi-bin/free/free.cgi?course=406330 or phone (510) 642-
4111. 
 
Event Description 
Attend a free, no-obligation event to learn about the wide variety of biomedical sciences 
programs available at UC Berkeley Extension. Meet instructors who can answer your 
questions about how these programs can help you in your biotech career. For details, visit 
the Sciences, Biotechnology & Mathematics department at 
http://extension.berkeley.edu/sciences/.         
 
**************************************** 
BayBio/BioCom CALBIO 2013, June 12-14, 2013 
 
Event Title: “CALBIO 2013: Success Redefined” 
Dates and Times: June 12-14, 2013, 7:00 am – 5:00 pm 
Location: San Diego Convention Center, 111 West Harbor Drive, San Diego, California 
92101 
Cost: *For a very limited time, we are offering an incredible discounted registration price of 
$600. This offer is only good through Tuesday, January 15th. Trust us, you will be glad you 
registered early! 
To receive this special price, please use the code TRUSTUS.  
 
If you are a BIOCOM member, register at http://biocom.org/event/777/. BAYBIO members 
register at https://m360.baybio.org/event/registration/login.aspx?eventID=67497. 
 
Topic Description 
California. The birthplace of the biotechnology industry and home to the largest and most 
productive concentration of life science companies in the world. Over the years, our focus 
has remained constant – discover the next great thing and turn it into reality. While capital 
sources, scientific insights and models inevitably evolve and cycle, with the world’s experts 
in life sciences, California innovates, adapts and continuously redefines the business 
models, technologies, targets, and development and commercial strategies that drive 
success. Today, these innovations and the skills needed to move them forward, our 
changing faster than ever and California is setting the pace. CALBIO 2013 offers highly 
unique, one of a kind programming so join us, the experts, and learn how we are doing ‘IT’ 
today, not tomorrow. 
The conference is scheduled for June 12-14, 2013 at the San Diego Convention Center. 
 
 


